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Microsoft Kl-Innovationen im Bildungsbereich:

wir stellen lhnen verschiedene Kl-Assistenten fur
einen innovativen Lehr- und Lernansatz vor
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Agenda — 15:30-16:20 Uhr

1. Microsoft Kiinstliche Intelligenz im Bildungsbereich
* Microsoft Copilot
» Copilot fir Microsoft 365
* Learning Accelerators / Lernbeschleuniger
* Microsoft Designer

2. Microsoft Weiterbildung fir Lehrkrafte und Schulleitungen
» Microsoft Learn & Educator Center
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Microsoft treibt Kl-lnnovationen voran
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Kl kann Bildung verandern
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Mehr als die Halfte der Tatigkeiten von

Padagog*innen mussen von Menschen
ausggfughrt werden der FUhrungskrafte geben an, dass
| Mitarbeitende neue Fahigkeiten
45% konnen mit Kl unterstiutzt und benotkl)gen., um sich aut K
erleichtert werden. vorzubereiten
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Sources: LinkedIn Future of Work Report, August 2023, Microsoft 2023 Work Trend Index: Annual Report, Math Education with Large Language Models: Peril or Promise? (November 22, 2023), IDC, The Business
Opportunity of Al November 2023 Government and Education respondents, Microsoft Work Trend Index Special Report, November 2023



https://economicgraph.linkedin.com/content/dam/me/economicgraph/en-us/PDF/future-of-work-report-ai-august-2023.pdf
https://www.microsoft.com/en-us/worklab/work-trend-index/will-ai-fix-work
https://aka.ms/llms-for-math
https://info.microsoft.com/ww-landing-idc-delivering-real-business-value-from-ai.html?LCID=EN-US
https://info.microsoft.com/ww-landing-idc-delivering-real-business-value-from-ai.html?LCID=EN-US
https://www.microsoft.com/en-us/worklab/work-trend-index/copilots-earliest-users-teach-us-about-generative-ai-at-work

Erforderliche Fahigkeiten fur das Kl-Zeitalter
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der Fliihrungskrafte geben an,
dass Mitarbeitende neue
Fahigkeiten bendtigen, um sich
auf Kl vorzubereiten
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Analytical Flexibility Emotional Creative Intellectual Bias detection Al delegation
judgement intelligence  evaluation curiosity  and handling (prompts)
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Source: 2023 Work Trend Index




Welche Chancen bietet Kl in der Bildung?

Lernmotivation heben

Lernen personalisieren -
/ ----------- > \) \
Barrierefreiheit verbessern Daten effizient analysieren

Erstellen von Lehrinhalten

Aufbau von KI-Kompetenzen |

Produktivitat steigern, Zeit
““““ / sparen

Prozesse automatisieren



KI-Prinzipien von Microsoft
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Fairness Zuverlassigkeit Datenschutz Inklusivitat
und Sicherheit & Sicherheit

O\ Transparenz




Microsoft Kl in der Bildung
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Accelerators
Lernbeschleuniger

KOSTENLOS 30$/User/Monat KEINE ZUSATZKOSTEN
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Microsoft Copilot




Warum Microsoft Copilot?

Leistungsstarke KiI-
Modelle

Ll
=
Sl
Copilot verwendet GPT-

4 Turbo fur Text und
DALL-E 3 fir Bilder

Transparent in
Bezug auf Quellen

A

Copilot zitiert die
Datenquellen, die hinter
seinen Antworten
stehen

Kein Wissens-
Cutoff

O

Copilot liefert aktuelle
Antworten. Die
Antworten sind nicht
durch das Datum des KlI-
Modells begrenzt

Datenschutz

J

Copilot speichert keine
Prompts oder Antworten
und verwendet sie auch
nicht zum Trainieren des
KI-Modells



Zugriff auf Microsoft Copilot — 5 Moglichkeiten

Copilot.Microsoft Microsoft Edge sidebar Copilot Mobile
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< C &  https//copilot.microsoft.com & A Ty [uh] J Q https://bing.com/chat O A% M
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™ Copilot

Protected Al chat for the web

&» Copilot

for Microsoft 365

Check the facts and share feedback so we can improve. Legal Terms | Privacy and Cookies | FAQs

+ &6 LR O L P X

il @& Protected M365 Chat  Bing Chat

= catch up on meetings @) How to 2 Help me write
Recap meeting summarizing key takeaways and How do | write a request for a proposal? Write an email to my team about our top priorities Help me prepare and write a successful sales pitch
action items as separate sections including who's for next quarter file
responsible for each
& Compare
= Getkey info  Generate idea (D) What did they say? Compare online and offline marketing strategies ' .

() Analyze

Create a SWOT analysis about environmental
goals and impact

Protected Al chat for the web

What can | help you with? Try one of the examples or enter your own prompt.

Terms | Privacy | Ads

Choose a conversation style CJ/ Write
0O 0O 0 O e rcie Help me prepare and write a successful sales

@ Ask me anything or type / to add people and files News Sharepoint Outlook OneNote PowerB! OneDrive .
- ¢ ; @ Your personal and company data are protected in this cha pi tch
% 2 B 0/4000 >
& @ Ask me anything 9
oA 0/4000

@ Compare

Bing.com/chat
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SR » Copilot 4 B com @ a
sales pitch Help me prepare and write Compare online and offline Create a SWOT analysis +
Protected Al chat for the web a successful sales pitch marketing strategies about environmental goals
and impact
Compare Copilot is powered by Al, so surprises and mistakes are possible.

Make sure to check the facts and share feedback so we can

Compare online and offline marketing improve. Terms | Privacy | Ads

ciateoEs @ Learn Laugh @ Code
Choose a conversation style How do | set achievable What's a good joke to What are the new features
Analyze o o goals at work? break the ice for my next in the latest JavaScript
ing? ?
Create a SWOT analysis about environmental W Balanced Precise medtngi release?

goals and impact

Copilot uses Al to respond, so mistakes are possible-
send feedback to help us improve.

Learnmore  Termsof Use  Privacy Statement

Choose a conversation style

More. More. More
Creative Balanced Precise

O Your personal and company data are protected in this
chat

Ask me anything. 9 @ Ask me anything...
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(@ Your personal and company data are protected in this chat

©
8

O] 0/4000 B>

= . o 1111 AM
o C8 N RD® 0

e BB Q search

Sunnv



: Work @ [ O Copilot X |+ - O

& G 5 https://copilot.microsoft.com/?login_hint=mike.tholfsen%40m365edu619460.onmicrosoft.com&redir=2&form=BAWLOG&frb=1 A Y =
=l _ mike.tholfsen@M365EDU619460.onmicrosoft.com 2 QProtected

5 Copilot

Your everyday Al companion

with I3 Bing
(11) Analyze D) Templatize [ Write
What are some reasons for the rising cost of Create a worksheet for 11th graders studying Draft an email about diversity and inclusion
college tuition? the US Civil War on campus
/. Create Laugh — Summarize
Help me create guidelines for 7th graders on Know any funny jokes on the theory of What are some current debates on student
writing a persuasive essay relativity? loan forgiveness?

Microsoft Copilot is powered by Al, so surprises and mistakes are possible. Please share feedback so we can improve! Terms Privacy

Choose a conversation style

More More

% More
Creative Balanced Precise

(@ Your personal and company data are protected in this chat

@ Ask me anything...

S 0/4000

©







Zugriff auf Microsoft Copilot — 5 Moglichkeiten
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Copilot fur Microsoft 365



Allgemein verfugbar fur Lehrkrafte & Institutionen

Copilot fGr Microsoft 365 b

Keine Mindestmenge an Lizenzen!
30%$/User/Monat!



Microsoft 365 Copilot

Naturliche Sprache

g+ & + B + &

Large Language Microsoft Graph Microsoft 365 Das
Models - lhre Daten - Apps Web
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Microsoft 365 Copilot

Basierend auf dem umfassenden Ansatz von
Microsoft

(S + + S F

Sicherheit Compliance Privacy Responsible Al



MICROSOFT 365

Copilot In
Word
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Our target audience encompasses three key segments: h
enthusiasts, contractors and builders seeking quality sug
at large. By catering to these distinct groups, we aim 1o e

hub for all home improvement needs in Maricopa.

Messaging and Value Proposition

Our grand opening messaging will be built upon three fur
guidance, an extensive product selection, and unwaverir
spotlight our proficient staff who are poised to provide &
customers make well-informed decisions. The wide rang
premium brands, will be showcased as a testament 10 O/
solution for home improvement, Moreover, we will emph
community through collaborative partnerships and initia

—

Rewrite with Copilot  Preview 1013 >

We plan to base our grand opening messaging on three key p
broad selection of products, and a strong commitment to the
staff will be highlighted as experts who can provide valuable 2
make informed choices. We will also showcase our extensive r
brands. to demonstrate that we are a one-stop-shop for all he
we will amnhacize aur dedication to the local community thro



MICROSOFT 365

Copilot In
Excel
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MICROSOFT 365

Copilot in
Outlook

Summarize an email thread

Outlook

Home View Help

] Delete

Favorites
Q Inbox 12
= Semt Mtems

7 Drafts

£4 Inbox 12

7 Drafts

B> Sent Items

Deleted .. 13

£3 Junk Emal

=7 Aschive

(7 Notes

) Conversats
A0 Mvw

(1 Search Fo

L]

2 Search

Archive () Repon & Sweep
Inbox W 0
Alex Wilber 4
Custom order 349 PM
ala" r HhoDe I emad hindis ¥
Last week

Johanna Lorenz; isaish Langer
Updated Ebike Prod Fri 1247 PM

e LOMeNs s y 4 S

Johanna Lorenz; Deepak Sadan
Contoso Chmate init Fri 1246 PM

hannd LOMenNs LS sy nexl

Deepak Sadan; Johann ¢
Falcon Clhimate Financ Wed 10/18

Emad 1 From hannah Lorens

°‘ +CF Q) Press 3

Johanna Lorenz
Biweekly Commumicat Tue 1017

O Drey oW L AVERLIDe

This month

Johanna Lorenz

Tailspin Toys contract r

-~ . £ "

Lo Move 10 “ Reply %\ Reply all * Forward 7 Quack steps
= Falcon Climate Finance Proposal enerai A

0 Scanning your email.. %

—

o Johanna Lorenz
To: lsaiah Langer Deepak Sadany Jom Sherman

Thanks Isaah.

Erom: Isaiah Langer <isaiahl @coplotdemo com>

Sent: Wednesday, October 18, 2023 3:22 PM

To: Deepak Sadan <desadan@copilotdemo.com>, Jom Sherman <
Subject: Re: Falcon Climate Finance Proposal

| would be interested in learning more about the feedbac
for the Ebike Financing project. Please take a look before
suggestuons?

froen: Deepak Sadan <desadan@coplotdemo com>

sent: Wednesday, October 18, 2023 2:19 PM

To: isalah Langer <isalabl @copilotdemo. com>, Joni Sherman <Jo
Subject: Re: Falcon Climate Finance Proposal

@johanna Lorenz thank you for the update on the Falcor
information you can provide. | am particularty interested
expertise in this area. Looking forward 10 heanng from y¢



MICROSOFT 365
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Proposal to
supply sustainable

building material

March 2023




MICROSOFT 365
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Collab Notes in
Teams

Aadi Kapoor




MICROSOFT 365

™ O Copilot X =+

&« C Q https://copilot.microsoft.com

Copilot in
Web & Windows

o
Copilot

Your everyday Al companion

with b Bing
& Write S compare
Give me a list of new hobbies | could pursue I'm thinking of making a career change. Car
with limited free time you help me go through pros and cons?
ﬁ Travel & Laugh & Code
Where do people travel for Write a joke that my coworkers What are the ne\
culinary experiences? would find funny latest CSS relea:

- Preview | Microsoft Copilot is powered by Al, so surprses and mistakes are possible. Please sha

Choose a conversation style

More More

Creative Precise




Microsoft 365

Copilot ready
for take off?

-
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Learning Accelerators
Updates Jan 24



https://www.microsoft.com/de-at/education/learning-tools/learning-accelerators

Vorstellung: Learning Accelerators &

Grundkompetenzen Kompetenzen der Zukunft Insights

o

O

Progress & Progress & Microsoft Reflect Progress & Progress & Education
Reading Coach Math Coach Speaker Coach Search Coach Insights
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7 KFYStal McKinney Attompts: 2 Lovel: B Words: 207 : Krystal McKinney r r I
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Lesetortschritt und Lese Coach sind kostenlose Tools, die in Microsoft
365 integriert sind. Diese Tools unterstutzen die Verbesserung der
LeseflUssigkeit und des Leseverstandnis.

Student Lehrkraft
3 Vg OOO
©~ 2
Personalisierte, Inklusiv durch Sparen Sie Zeit Erkenntnisse
spielerische Design

Ubunger



Lesen Uber alle Altersgruppen hinweg

Friithe Leser/Volksschule Unterstufe Englischlernende/ Nicht- Sonderpadagogik — K-12
Muttersprachler

Viele haben eine schlechte Englischlernende und Nicht- Es gibt viele Schilerlnnen auf der
fangen gerade erst an, lesen zu Lesefliissigkeit und hassen es, in Muttersprachler brauchen Hilfe, um ganzen Welt, die mit bestimmten
lernen. In”gr.oBen Klgsser? habgn we]e diesem Alter vor jemandem laut die Grundlagen der englischen Lernbehinderungen wie Legasthenie
Lghrer mogllgherwelse nicht d_',e Zett, vorzulesen. Die Lehrer haben nicht Sprache besser zu erlernen um im und Dysgraphie zu kampfen haben.
e'.nze.lne Schiler sc?.zu unterstutzen, die Zeit, alle Schiler in jeder Klasse restlichen Unterricht erfolgreich zu
wie sie es gerne mochten individuell zu unterstitzen. sein. Das Tool wird derzeit bei

Schilern im Unterstufen- und
O Oberstufenalter eingesetzt.

i O

o

<
y 4

Fremdsprachen — Hohere Bildung Das Niveau anheben Erwachsenen Bildung

Viele Schilerlnnen in der Unter-Oberstufe und im Schulen verwenden den Lesefortschritt, um schnelle In den USA gibt es 30 Millionen Erwachsene mit
Studium haben Fremdsprachenunterricht (Spanisch,  Sprachtests zu erméglichen. Viele liegen weit unter geringer Lese- und Schreibfahigkeit. Reading
Franzosisch, Englisch, Deutsch usw.). Dieses Tool dem Klassenniveau des Lesens und der fllssigen Progress wird jetzt aktiv bei Erwachsenen

kann diesen Schulern helfen, die Sprache, die sie Lesekompetenz cingesetzt

lernen, besser zu verstehen.

g i, %

el




Lesefortschritt — "Unterdrickung von
Hintergrundgerauschen,, (Preview)

00

Store

Help

s/ Reading Progress

Auto-Detect (D

Pronunciation sensitivity (1)

—O

Low

3 Christie Cline

Search @‘
Q (/]

Close

Attempts: 2 Level: B Words: 207 Insights Q Scarlet Laurie
41 83()/ B} mispronunciati - - - _— ——
O a Omissions
Correct Words Accuracy Rate () . =
per Minute () n Self-corrections Auto_Detect pREVlEW Ii_/l Q

The study of Earth'sis called p
can be mountains and valleys. They can ¢

Landforms are sometimes called physical
students to know about the physical geo

The seasons, theand aII

where people are able to live. Geography
factors that people use to decide where 1

Background Noise Suppression PREVIEW

Edit

Return full report to student

The SIS features of a region are ofte
nation, mountain ranges become natural
the U.S., major mountain ranges are the Sierra Nevada, the Rocky
Mountains, and the Appalachians.

Fresh water sources also influence where people settle. People need water



Lesefortschritt — Leseausziige mit Kl generieren

Private preview

Q [:@ Reading Progress Close

tttttttt

aaaaaaaaaa

Files

Practice makes progress. Let’s get going!

lIv Browse sample library 2. Generate custom passage 1 Upload Word or PDF

[



Lesefortschritt — Verstandnisfragen

Private preview

A

Activity

(o

Chat

000
Qo

Teams

A
=
ssignments

Calendar

Apps

[@ Reading Progress

< Choose a different passage Z Edit o Student view

Geography of the Earth

209 words | French (Canada)

The study of Earth’s landforms is called physical
geography. Landforms can be mountains and valleys.
They can also be glaciers, lakes, or rivers. Landforms are
sometimes called physical features. It is important for
students to know about the physical geography of Earth.

The seasons, the atmosphere and all the natural
processes of Earth affect where people are able to live.
Geography is one of a combination of factors that people
use to decide where they want to live.

The physical features of a region are often rich in
resources. Within a nation, mountain ranges become
natural borders for settlement areas. In the U.S., major
mountain ranges are the Sierra Nevada, the Rocky
Mountains, and the Appalachians.

Q_ Search

Add comprehension questions

Generate questions Add my own

Cancel

Close



Reading Coach App (Lesefortschritt) fur ALLE — English only
jetzt in Public Preview!

@ Reading Coach (Preview) — O X

A 4 _\@u did it!

w»

A ACHIEVEMENT S
First timer!
J You created your
first story!
&
RRRRRRRRRRRRRRRRRRR WORDS TO PRACTICE
curious )
. @ e 100% accurac y!
Rover’s Galactic Journey colorful ,oo You pronounced
| very word
levers 2 correc tly



READ SOMETHING NEW

4 L V4

Create a story Read a passage Add a passage
Using Al From our library Add your own
PRC .
S Choose the main character

g;?- Animal

Achievements

Bear

&

F
09 Welcome to Reading Coach
> 4
> \/ 9%~
‘ l__ ‘ % ‘ A
Rabbit

Select Allow to give Reading Coach access
to your microphone.

9
EI:O', Read out loud for up to 10 minutes.

o Press stop to get feedback and practice
steps.

Start reading




=. Microsoft | Store Home Apps Games Entertainment

(QQ Search apps, games, movies, and mc B Open Store app

Reading Coach Preview

Microsoft Corporation

Education

People also view >

Screenshots
FluidMath
e Free
3.4 % Education
Personalize your reading surface C
W o [
= Human Japanese
W 5 O m D $18.99
, o 4.8 % Education
Rover the dog was always curious about
beyond his backyard. One day, hesawa ~ “

flying in the sky. He barked and barked 1 "**<~ @O




Coach.microsoft.com

o

Reading
Coach

FREE PREVIEW FOR HOME & SCHOOL

Personalized, engaging Al-
powered reading fluency
practice for all learners.

_ .

Choose the setting

-
Space Castle
«
alla
Mountam Stadium

School



= Microsoft

' Microsoft Reflect

Eine Wohlfuhl-App zur Unterstltzung von regelmaligen Check-ins, um Emotionen auszudrticken und ,Brain-Breaks”



Reflect: Vorschlag fur Fragen

Private preview

Options for unpleasant emotions

| don't have enough time todo it X Too much homework X It's boring X

It doesn't seem useful X | don't understand the homework X It's too hard X

Instructions are confusing X ~+ Add option

Options for pleasant emotions

| have enough time to do it X The amount is fine forme X It's interesting X

It's helpful and worth doing X Instructions are clear X Doing it can help my grade X

+ Add option

<
v

1 Create "

How are you feeling about your homework?

Select all the reasons that make you feel that way

| don't have enough time to do it [ Too much homework ] It's boring It doesn't seem useful

It's too hard Instructions are confusing [ I'm worried about getting a bad grade J

2 Respond < ook

| am not sure B Done

How are you feeling about
your homework?

Quantity Learn more
" | don't have enough time to do it | 12
1

" Too much homework | 8 | have enough timetodo it = 7

The amount is fine for me 6

Engagement

. It's boring | 6 " It doesn't seem usefu

a
It's interesting = 14
q
It's helpful and worth doing | 11

3 Insights to action

v




Speaker Progress & Speaker Coach

Selbstbewusstes Vortragen mit Tools,
welche die Angst der Schulerlnnen
durch unterstutztes Training und

gezieltes Echtzeit-Coaching
reduzieren.

der Unternehmen halten
Kommunikationsfahigkeiten
9 6 % fur unerlasslich, aber nur 42
% der Arbeitnehmerinnen
beherrschen diese Fahigkeit

' National Association of Colleges and Employers



https://eiuperspectives.economist.com/sites/default/files/eiu_microsoft_higher_education_report.pdf
https://www.naceweb.org/career-readiness/competencies/employers-rate-career-competencies-new-hire-proficiency/

| 66

According to most studies, people’s number one
fear is public speaking. Number two is death...
Death is number two. Does that sound right?

This means to the average person, if you go to a
funeral, you're better off in the casket than
delivering the eulogy

Jerry Seinfeld




Mit Speaker Coach in PowerPoint uiben (Neu: Mimik & Gestik)

[ PowerPoint Online X 4+ v — O X
iz N o i : : * — (= 9/
S 7 O https://microsoft-my.sharepoint.com/eventplanningproposal L — = e

PowerPoint Event Planning Proposal

Filee Home Insert Design Transitions  Animations  Slideshow Review View  Help Q Tell me what you wanttodo ¢ Edit in App &> Share  [JComments  “\~ Activity

T From Beginning B From Current Slide Present Live v Always Use Subtitles v = [Cg Rehearse with Coach v

Event Planmng
Proposal O Q D Z] % i

We Create Extra |
Ordinary Experiences.

We Create Extra W iy,

4 . — Netre
= I
St SR
T ewed
Our products, services, communications, and people all shape the
5 perception of our brand, through every interaction and touch point.

Together, we are defining what it means to be VanArsdel.

G [ —
7 vonune >

Slide 1 of 12 English (U.S.) Inner Ring (Fastfood) : FF1 Help improve Office = Notes [E B © 100% [



Speaker Coach in Teams Meetings

Sales Analysis Review

Your Meeting Coach Insights & Private

Filler

Try to avoid filler words like “basically”’

Nice job speaking with vanation in your pitch! » Conside J dOWN your pace.
' ' Suggestion

Pause or take a deep breath to relax.

£) Fillers
) Pace
O Sensitive Language
Q Pitch

Q Speech Refinement




> Q_ Search

O &

Speaker Progress

Activity

O,

@)

ha

B

Assignments

—

00 Pace Filler words

Teams

Students will view their pace and receive Students will view any filler words they

suggestions based on their words per used to fill the space between sentences
minute. during their speech.
Calendar
Q} Speaker Coach recommends that

presenters speak at a rate of 100 to 165

Calls
words per minute. Sensitive phrases
9 Students will view any areas where they
les
can present inclusively.
Pronunciation
» Based on General American English. Speaker Coach listens for culturally
sensitive phrases in these areas: disability,
Students will receive a list of words to age, gender, race, sexual orientation,
practice. mental health, sensitive geopolitical topics,
and profanity.
Students will practice
pronunciation here
Repetitive language
Students will view a list of words that they
repeatedly spoke.
Speaker Coach uses a database of about
Store 200 common words and phrases to count

0 Customize your student speaking experience Choose what your student will see during and after their speech.

0 Student view

Pitch

Students will view areas in their speech
where they can adjust their volume and
pitch.

Speech refinements

There are several areas of speech
refinement that Speaker Coach can advise
students on. These include: wordiness,
euphemisms, possessive/plural forms,
agreement within noun phrases, and
informal language.

Body language

Students will receive suggestions for a
more engaging presentation with their
audience and minimize distractions. They
will receive feedback for the following:

@ Eye contact

Speaker Progress (Aufgabenerstellung von
Lehrkraften)

Presentation title

Speaker Progress

Language

English v

Number of attempts

Unlimited N7
Time limit
Unlimited v

Require video e
Release rehearsal report O

Speaker Coach Unselect all

Select feedback types you are interested in
students receiving (required).

Delivery

Pace

&
Filler words Q




Speaker Progress (Aufgabenbearbeitun
Schulers)

T1] D Q_ Search
A

Activity

(2

Chat

S

Assignments

Your Rehearsal Report o

Great speech! & Pay more attention to your repetitive language and fillers.

eCe
L[ ] .
- ©®9:01 06
speaking time total feedback
Calendar
& Top strengths Top opportunities
Calls
D Pitch Repetitive language
Files
Keep going! You varied your pitch, which can Using the same words over and over can be
help keep your audience engaged and distracting for your listener. You might not be aware
e interested in what you were saying. of overusing certain words, so Speaker Coach helps
you by counting instances of words that are
commonly overused. To engage your audience, find
Pronunciation synonyms for words you use repeatedly.
awesome  beautiful so ok
Body language
Q Great job keeping your gaze forward, Fillers
maintaining good distance from the camera,
and giving the audience a clear view of your To sound more polished and confident, pause and

Store face. relax to avoid filler words:




eaker Progress (Lehrkrafte Bewertung)

=y

® )
T} <D Q_ Search Q@é — 0
Q Speaker Progress Close
Activity
et Delivery < @€ Fredrickson, Al v
Assignments Filler words Pitch Pronunciation Student work
Not turned in View history
G0
12 .. 0 . ) Getting to Know You
Teams
occurrences occurrences occurrences
Feedback
Calendar
% Enter feedback
Calls Content
Files Sensitive phrases Repetitive language
coe O +48% 6 -39%
occurrences occurrences C):] 9 +
Points
/ 100
Audience engagement
Retm |
Body language
Eye contact Distance Clear view
5 -4% O +18% 2 -14%
occurrences occurrences occurrences
Store

Hide pane ([>]



Search Progress und Search Coach
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a Stﬂry TIME ONLY

Should California Stop
Growing Almonds?
The nut has been vilified for

caninguipithe state s MOST RECENT SEEALL >
water supply. It doesn’t

deserve such a bad rap.

8 von 10 Schulern aus der Unterstufe
waren der Meinung, dass "gesponserte
Inhalte"” echte Nachrichten seien

24M AGO - JORDAN WEISSMAN -TM TO READ
Forget Steak and Seafood: Here's How Welfare

Recipients Actually Spend Their Money

By Eric Holthaus

30M AGO - BEN MATHIS-LILLEY

Buckingham Palace Guard Falls Over (Video)

When IS 45M AGO - L. BRADLEY & A.M. LINDEMANN - 2M
Ch I; TO READ
Neryls When is Cheryl's Birthday? Solving a Logic
Birthday? Problem That Quickly Spread Around the World.
A simple chart that
Source: Evaluating Information: The Cornerstone of Civic Online SPONSORED CONTENT exp:j:‘“s “:’ o ;
. . . roblem that sprea
Reasoning, Stanford University The Real Reasons il
Women Don't Go
Into Tech

By Laura Bradley and
Marie Lindemann

p
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https://stacks.stanford.edu/file/druid:fv751yt5934/SHEG%20Evaluating%20Information%20Online.pdf
https://stacks.stanford.edu/file/druid:fv751yt5934/SHEG%20Evaluating%20Information%20Online.pdf

Search Progress und Search

» Fakten von Meinungen unterscheiden

* in einer werbefreien Umgebung effektive
Suchanfragen stellen

» vertrauenswiirdige Websites finden und die
Ergebnisse kritisch auswerten

 Mit Filtern arbeiten

@ Domain ™ Fie type ) Date range (¥) Operators

ry adding the word perspective, critigue, or debate to your search to find thoughtful and relevant

- 2w N ge - - - - - S = sy S . - -~ - 1a v wld IS o™ s
SITes. FOr exampie, acaIing perspectives 10 a search Tor the novel The Color Purple signimcamt
»
Nart I' y €

Coach

B Search Coach

Search Coach

2

[ Fletypes [ Date range <+ Operators

d SEARCH TIP OF THE DAY

Some 1op results show up because thay are popular, not necessarily accurate. Look through a few

inks for @ more balanced perspective
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Back

Harnet Tubm ‘.1{
@5 Domain N Fie type 9 Date range (3) Operators

Filtenng by file type focuses your search on resources in a speafic format, ke POF or

PowerPoint. This can help you find sources like academic articles or presentations.

f will return PDF documents, which tend to be longer research papers or

L -
.......

| Relad %y Doman LAt Crawied Location

Likely trustworthy NPS.QOV 1 day ago " United States

#ofl Harriet Tubman and the End of Slavery - Constitutional Rights
https.//www.crf-usa.org/images/pdi/gates/Harnet- Tubman-End-of-Slavey.pdf
Tubman's first rescue mission was prompted by news that her meece Keziah would be sold mto slavery in the

Deep South, Kezah's husband, John Bowiey, sent word to Tubman n Philadeiphsa of the pend-ing sale. In 1850,

Re 30 Ty Doman Last craw'ed
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Was ist der Unterschied zwischen Search Coach und Search Progress?

Search Coach

Eigenstandige App, auf die
die Lernenden jederzeit
zugreifen konnen (eigener
Tab in Microsoft Teams)

Internetsuche mit
Stutzradern”

Search Progress

Integriert in Teams-Aufgaben
(Assignments)

Ermdglicht es Lehrkraften,
Rechercheprojekte zu erstellen,
anzupassen und zuzuweisen

Schulerlnnen verwenden den
Searchcoach in einer angepassten
Umgebung, um Quellen zu
sammeln und uber diese
nachzudenken (fact checking)



= Microsoft

: Mathe Progress & Mathe Coach

Coming to Teams Coming to Windows, Web & LMS



Enter a math
problem to see
the solution

L&l Math Solver

mathsolver.microsoft.com
...auch auf DEUTCH verfugbar

Get started



Zusammenfassung: Learning Accelerators

Grundkompetenzen Kompetenzen der Zukunft Insights

Progress & Progress & Microsoft Reflect Progress & Progress & Education
Reading Coach Math Coach Speaker Coach Search Coach Insights

ALS PRIVATE PREVIEW BEREITS VERFUGBAR
ALLGEMEINE VERFUGBARKEIT AB ENDE MARZ 2024




Designer

designer.microsoft.com
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0 Designer Preview A Get started £ My projects

L4

, . \o .
Bring your best ideas to life
with Designer = . '

»
>

¢« Create something special for the holidays




Microsoft Learn & Educator Center

https://learn.microsoft.com/de-at

=. Microsoft ‘ Learn Dokumentation Schulung Anmeldeinformationen Q&A Codebeispiele Bewertungen Show Q  Suchen Anmelden

Microsoft Learn. Ziinden
Sie ein Feuerwerk an
Moglichkeiten.

Erwerben Sie Fertigkeiten, die Turen offnen. Sehen Sie alles, was Sie
mit Dokumentation, praktischen Schulungen und Zertifizierungen
erreichen konnen, damit Sie das Beste aus Microsoft-Produkten

herausholen konnen.

In Microsoft Learn suchen | m



https://learn.microsoft.com/de-at

=- Microsoft ‘ Learn  Dokumentation Schulung Anmeldeinformationen Q&A Codebeispiele Bewertungen Show Q  Suchen Anmelden

Schulung Produkte »  Karrierewege Alle Schulungen durchsuchen  Educator Center »»  Hub fir Lernende v Haufig gestellte Fragen und Hilfe

WILLKOMMEN BEI MICROSOFT LEARN

Finden Sie lhren Pfad

¢

Ganz gleich, ob Sie gerade erst lhre Karriere starten oder schon

Erfahrungen vorzuweisen haben: Unser selbstgesteuerter Ansatz hilft (

mehr Vertrauen in lhre Fahigkeiten zu gewinnen. Entwickeln Sie
Fahigkeiten durch interaktive Module und Pfade, oder lernen Sie von

$ [
lhnen, in |hrem eigenen Tempo schneller an lhre Ziele zu gelangen und / E

Kursleiter*innen. Bilden Sie sich auf lhre Art und Weise weiter.

| (
Lernpfade durchsuchen Meinen Pfad anpassen (

(

Suchen Sie nach bestimmten
Schulungsinhalten?




Educator Center

=. Microsoft | Learn  Dokumentation Schulung Anmeldeinformationen Q&A Codebeispiele Bewertungen Show Q Suchen Anmelden

Schulung Produkte »  Karrierewege »  Alle Schulungen durchsuchen  Educator Center A Hub fiir Lernende \~  Haufig gestellte Fragen und Hilfe

Ubersicht

Professionelle Entwicklung >
WILLKOMMEN BEI MICROSOFT LEARN

Finden Sie lhren Pfad rroduleiiaden >

Unterrichtsmaterialien fur Ausbilder >

.
Ganz gleich, ob Sie gerade erst lhre Karriere starten oder schon Programme fiir Padagogen N ( 5

Erfahrungen vorzuweisen haben: Unser selbstgesteuerter Ansatz hilft
lhnen, in |hrem eigenen Tempo schneller an |hre Ziele zu gelangen und

mehr Vertrauen in |hre Fahigkeiten zu gewinnen. Entwickeln Sie /
Fahigkeiten durch interaktive Module und Pfade, oder lernen Sie von

Kursleiter*innen. Bilden Sie sich auf lhre Art und Weise weiter.

Lernpfade durchsuchen Meinen Pfad anpassen (

Suchen Sie nach bestimmten

CAhiiliimAacinhhAal+fan?




Filter

Alle |6schen

Produkte
Vv : Azure
Vv : Microsoft 365

Microsoft Copilot

Rollen

D Datentechniker
D Geschaftskunde
Lehrkrafte fir Hochschulbildung

Lehrkrafte fur Primar- und
Sekundarstufe

Schulleiter

Ebenen

D Anfanger

Facher

Klnstliche Intelligenz

Suchen

Lehrkrafte flr Hochschulbildung X

5 Ergebnisse

MODUL

Lehrkrafte fr Primar- und Sekundarstufe X  Schulleiter X

Ein Leitfaden zur kiinstlichen

Intelligenz

® 33 min

Azure «

Lehrkrafte ftr Primar- und
Sekundarstufe

Anfanger

&

® Hinzufligen

LERNPFAD

Einflihrung in das Thema
kiinstliche Intelligenz fir
Kursleiter*innen

® 2h 36 min

Azure -

Lehrkrafte fur Primar- und
Sekundarstufe

Anfanger

@

MODUL

Anpassen von Schulungen mit Kl

® 17 min

Azure -«

Lehrkrafte ftr Primar- und
Sekundarstufe

Anfanger

MODUL

@

® Hinzufligen

Exploring artificial intelligence in

action

® 19 min

Azure

Lehrkrafte far Primar- und
Sekundarstufe

Anfanger

@

Kinstliche Intelligenz X

Sortieren nach: Beliebt v

MODUL

Verwenden von Kl-basierten Tools

flir Schulungen

® 1h27 min

Azure -«

Lehrkrafte far Primar- und
Sekundarstufe

Anfanger

&

® Hinzufligen



Al for Educators course on Microsoft Learn

https.//aka.ms/aiforeducators

1000 XP

Empower educators to explore the
potential of artificial intelligence

53 min « Module « 9 Units
w* % W Wk 48 (614)

Beginner K-12 Educator  Higher Education Educator Bing Microsoft Edge Flip PowerPoint

Navigate Al in education by looking at essential Al concepts, techniques, and tools, highlighting
practical applications. Al can support personalized learning, automate daily tasks, and provide

insights for data-driven decision making.

Learning objectives

Upon completion of this module, you'll be able to:

e Describe generative Al in the broader context of Al in terms of how these systems work and what they can do.

e Explain what a large language model (LLM) is and the basics of how it works.

e Use generative and summative capabilities of LLMs (generate text, expand from main points, condense into
main points, answer questions based on given text, etc.).

e Summarize potential impacts.

e Explain how Al can be used to improve learning outcomes, reduce educator workload, and increase learner

engagement.


https://aka.ms/aiforeducators

Microsoft Copilot fur Lehrkrafte Kurs auf Microsoft Learn

aka.ms/Copilotforkducators

900 XP

Enhance teaching and learning with
Microsoft Copilot

1 hr = Module « 8 Units

Y Feedback

Beginner K-12 Educator School Leader Higher Education Educator Bing Microsoft Edge Copilot

Explore using Microsoft Copilot in education by learning basic concepts, modes, and features and

then applying that knowledge to design effective prompts and analyze results.
Learning objectives

Upon completion of this module, you'll be able to:

e Summarize the basics of Microsoft Copilot and how they can help educators
e Use Copilot and use the basic functionality provided in all its features

e Design prompts that support teaching and learning

e Judge the responses produced by Copilot for overall quality and credibility

ISTE Standards for Educators £';

e Educator - Designer

e Educator - Learner




Austattung und Unterstitzung von Lernenden mit Kl-Tools von
Microsoft

1000 XP

Equip and support learners with Al tools
from Microsoft

1 hr « Module « 9 Units

&y Feedback

Beginner K-12 Educator School Leader Higher Education Educator Bing Microsoft Edge  Microsoft Copilot

Microsoft MakeCode  PowerPoint

This module shows educators how to help learners discover, interact, and create with Al and

generative Al. It also covers the responsible use of Al and explains the art of prompt engineering to
help learners to explore the possibilities of Al.

Learning objectives

Upon completion of this module, you'll be able to:

e Recognize what Al and generative Al are and why it's helpful for learners to understand the difference and

their importance.

e Demonstrate how to teach learners to thoughtfully engage with Al.

a Fvnlain hnw laarnarec ran ha racnancihla 1icarec Af Al



n | Learn Ermitteln v Produktdokumentation > Entwicklungssprachen ~¥  Themen Vv

Schulung Produkte v Karrierewege - Alle Schulungen durchsuchen Educator Center A

MICROSOFT LEARN EDUCATOR CENTER

Suchfortschritt und
Recherche-Coach

Suchfortschritt und Recherche-Coach sind kostenlose Tools, die Iin
Teams fur Education integriert sind, die es den Lernenden ermadglichen,
kritisch zu denken und mit Vertrauen zu suchen. Diese Tools bieten
Kursteilnehmern Echtzeit-Coachings, wie sie effektive Abfragen
erstellen und zuverlassige Ressourcen in einer sicheren, werbefreien
Onlinesuchumgebung identifizieren und Uberprifen konnen, wahrend
sie Lehrkraften Einblicke dartber bieten, wie Lernende suchen, um den

Unterricht zu differenzieren.

Kurs absolvieren

Ubersicht
Professionelle Entwicklung

Produktleitfaden

Hub fur Lernende

Unterrichtsmaterialien flr Ausbilder >

Programme flir PAdagogen

.\

—

Haufig gestellte Fragen und Hilfe

Microsoft Teams for Education
OneNote for Education
Microsoft 365 Education
Minecraft Education

Flip

Windows for Education
PowerPoint for Education
Plastischer Reader
Lesefortschritt

Suchfortschritt und Coach

Alles durchsuchen

Q  Anmelden




1000 XP

Entwickeln von Suchstrategien mit
Recherche-Coach und Suchfortschritt

1h 2 min « Modul « 9 Einheiten

& Feedback

Anfanger Lehrkrafte fur Primar- und Sekundarstufe  Lehrkréafte fir Hochschulbildung Bing  Microsoft Edge

Microsoft Teams

Recherche-Coach ermoglicht es den Lernenden, Fahigkeiten zur Informationskompetenz aufzubauen,

die auf alle Suchmaschinen ubertragen werden. Mit Recherche-Coach in Microsoft Teams konnen

Lernende effektive Abfragen erstellen und zuverlassige Ressourcen identifizieren. Lehrkrafte
Uberprufen dann die Arbeit der Lernenden und verfolgen den Fortschritt Uber Insights. Suchfortschritt

ermoglicht es Lehrkraften, Recherche-Coach in Teams-Aufgaben zu integrieren, sodass Lehrkrafte

wahrend eines bestimmten Forschungsprojekts eine detaillierte Ansicht der Forschungsprozesse und

des kritischen Denkens der Lernenden erhalten.

Lernziele



WRAP UP

=" Microsoft

LEARNING BY DOING! Copilot & Learning Accelerators

* https//aka.ms/MicrosoftEduQuickGuides2

WHAT IS SEARCH PROGRESS?

Search Progress is available through Assignments in Microsoft Teams for Education This Leaming Accelerator
helps students practice effective searching and cntical thinking skills through research projects

“Search Progress” allows teachers to assign “Search Coach” to students The Progress version allows students to

PS PS “collect” sources they find during their research of an assigned topic. This collection is tumed-in as an assignment
 YOUTUBE: @MicrosoftEDU & @miketholfsen
[ J

Search Progress can be saved and attached to
Set a Search Coach

assignments with other documents, such as
assignment in t€ams e Including this can also increase the visibilit
o E D U B LOG o M - f E - B I M s f E D as usual the process behind the product i
: Mlicrosott Education Blo ICrosoTtt |

€ssays or presentations to give a bibliography
Click the Leaming

Accelerators optlog
along the bottom an
select Sear
Progress

Educators can specify

how many Ssources ) .
pupils should select  gelect the number of sources 10
collect, the justificauon promp
that students will complete for

Asqumc:lt sottings

* MS Learn & Educator Center: Nutzen Sie die © fednes " O
kostenlosen Trainingsunterlagen, erhalten Sie und

lhr Team Zertifizierungen

VIELEN DANK

You mau want to ask

?uwmf‘thcn_c saved a source

e The significance of the source

e The most important
information from the source

« Anu other key factor
educators deem important to
the goals of the research

project

Educators can m

review each

learner's

assignment

summary page 6 21
which includes

How manuy searches learners conducted
How many sources legrners saved

How many links learners opened

Filters learners used

See which search terms led to each saved result

SN hatory

ACCELERATE LEARNING WITH THE RIGHT TOOLS:
FIND ADDITIONAL QUICK GUIDES TO GET STARTED

Lateral reading can help At e v
students find valuable sources
beyond their search results

Students can add in sources
theu found out with of Search
Coach and explain how théy
found it and why they this the
source is useful

'PUPIL REFLECTION |

Leamers use an augmented version of Search Coach to search
for, collect, and annotate o desired number of sources

Like “showing your work”™ in @ math Question Search Progress
requires leamers to show their research process and the critical
thinking behind their source selections

Learners explain their
selections and reflect
on their research
process, educators
gaininsight into
learners’ thinking

.........



https://educationblog.microsoft.com/en-us
https/aka.ms/MicrosoftEduQuickGuides2

